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PROFESSIONAL SUMMARY

Senior Software Engineer and Marketing Technology Leader with 11+ years of progressive experience leading
large-scale enterprise martech and SaaS implementations, email development, and technical program
management. Expert in architecting and delivering sophisticated email marketing solutions across multiple
Enterprise Service Provider platforms including Salesforce Marketing Cloud, Oracle Responsys, Marketo, Klaviyo,
Acoustic, and Sailthru. Designs and ships internal tools and automations that materially accelerate onboarding and
migration workflows for Professional Services. Proven track record leading cross-functional international teams,
managing complex technical integrations, and driving measurable business outcomes through data-driven
optimization. Deep technical expertise in HTML/CSS email development, JavaScript, AmpScript, SSJS, SQL, and
API integrations combined with strong leadership in stakeholder management, program governance, and team
building. Disciplined user of project management tools (Asana, Jira, Smartsheet) to manage roadmaps, RAID logs,
and cross-team dependencies. Delivered consistent ≥98% on-time SLA achievement while serving enterprise
clients across retail, travel, hospitality, and financial sectors.

PROFESSIONAL EXPERIENCE

Lead Engineer, Professional Services March 2025 – Present
Wunderkind | United States

Lead large-scale enterprise martech implementations end-to-end for SaaS customers — including ESP
integrations, sender builds, auth flows, template validation, and deliverability guardrails — ensuring on-time, in-
scope delivery.
Led a team of [#] to implement a large-scale email marketing solution for an enterprise client, ensuring seamless
data integration and platform configuration, resulting in a [##]% increase in campaign efficiency.
Manage cross-functional programs using Asana, Jira, and Smartsheet to plan multi-workstream migrations,
maintain RAID logs, track dependencies, and own critical paths across enterprise rollouts.
Direct cross-functional teams to deliver data-driven lifecycle and integration programs on time and within scope.
Align executives, partners, and vendors while translating technical constraints into business tradeoffs and
go/no-go criteria.
Establish governance frameworks, escalation paths, and decision logs to reduce MTTR and increase
predictability.
Design event schemas, author JavaScript mappings and JSON payload tests, and enforce schema compatibility
across integrations.
Diagnose rate limiting and payload issues; implement safe validation workflows and production test harnesses.
Guide identity/ID mapping strategies; stabilize feeds/OMS and clarify SFTP retention to maintain data continuity.
Drive triage for segmentation zeros, platform errors, and tagging mismatches; verify fixes and prevent
regressions.
Execute audience deprovisioning and sender changes with rollback plans, cutover playbooks, and QA
checkpoints.
Author onboarding guides and reusable playbooks that accelerate ramp and standardize best practices across
teams.
Define success measures, reporting guardrails, and post-launch verification to protect revenue and customer
experience.
Produce concise status updates and risk narratives; influence decisions across Product, Engineering, and GTM
stakeholders.

Software Engineering Manager April 2022 – March 2025 (3 Years)
Wunderkind | Indianapolis, IN



Managed 5 direct reports across DevOps and Integrations teams, plus coordinated distributed offshore
engineering squads across India, Brazil, and Canada — aligning work across time zones to maintain delivery
cadence and consistent quality standards.
Owned the SmarterHQ-to-Wunderkind platform migration and deprovisioning end-to-end, sequencing
client cutovers to preserve campaign performance and data continuity with zero degradation in delivery or
quality during transition.
Managed large-scale enterprise implementations and complex martech integrations for SaaS customers,
leading multi-disciplinary international squads to ship lifecycle marketing and data-integration programs on time
and within scope — balancing risk, quality, and speed.
Ran weekly 1:1s, quarterly check-ins, and annual performance reviews; set individual development goals and
tracked growth against them. Authored performance improvement plans where needed and led role transitions
and team restructuring with clear documentation, fair process, and minimal disruption to delivery.
Drove program execution in Asana and Jira, instituting roadmaps, RAID logs, and decision frameworks to
improve predictability, accelerate triage, and shorten the path from discovery to verified resolution.
Mentored engineers across Integrations and DevOps, building bench strength in event schema design, API
integration, and identity resolution to reduce single points of knowledge.
Defined standards for event schemas, JSON contracts, and JavaScript implementations across the marketing
technology stack.
Guided identity resolution strategies and stabilized data feeds and order management systems, ensuring data
continuity across enterprise clients.
Partnered with Product, Engineering, and Go-To-Market teams to align technical solutions with business
objectives.
Implemented validation workflows and production test harnesses to diagnose and resolve platform issues,
reducing mean time to resolution.
Drove continuous campaign optimization through A/B testing, audience segmentation, and performance
analysis.

Manager of Campaign Services July 2021 – April 2022 (10 Months)
Wunderkind | Indianapolis, IN

Managed 2 teams totaling 5 direct reports spanning integrations and email delivery — owning client setup,
campaign build, and execution against a 30-day onboarding-to-launch timeframe.
Held weekly 1:1s, quarterly check-ins, and annual reviews; coached team members on technical skills and
career progression while managing performance issues through structured improvement plans and transitions.
Built a high-performing campaign operations team achieving ≥98% on-time SLA for launches while increasing
throughput without additional headcount.
Orchestrated end-to-end workflows: intake → build → QA → launch → reporting, eliminating handoff
bottlenecks and shortening cycle time.
Built repeatable onboarding and execution playbooks that let new and offshore team members ramp quickly and
deliver to standard.
Drove A/B testing, creative iteration, and send-time/pacing optimization to increase revenue per send.
Implemented IP warming plans, list hygiene protocols, and authentication standards (SPF/DKIM/DMARC).
Developed standardized operating procedures, quality checklists, and training materials.
Built KPI dashboards and reporting frameworks to track campaign performance and demonstrate business
impact.

Campaign Services Team Lead 2014 – April 2022 (8 Years)
Wunderkind | Indianapolis, IN

Led high-performing team delivering ≥98% on-time launches; standardized intake → build → QA → launch →
retro processes.



Designed, coded, and shipped responsive, accessible emails and modular templates (HTML/CSS, MJML,
dynamic content).
Executed cross-client/device QA ensuring deliverability and performance for enterprise retail, travel, and
hospitality clients.
Launched welcome series, browse/cart abandonment, post-purchase, and winback automation programs
across multiple ESP platforms.
Implemented audience segmentation, suppression logic, and frequency controls.
Established preflight checklists, render/link validation, and peer review processes.
Managed deliverability through IP warmups, list hygiene, and SPF/DKIM/DMARC configuration.
Drove hypothesis-led A/B testing on creative, offers, and timing.
Developed reusable modular template components reducing build time and enabling scalable personalization.
Implemented dynamic content and personalization using AmpScript, SSJS, and JavaScript.
Executed cross-ESP platform migrations with zero missed sends using playbooks, credentials, test sends, and
rollback procedures.
Built KPI dashboards and weekly business reviews; reallocated budget to top-ROI programs.
Managed capacity planning with prioritization frameworks, WIP limits, and sprint cadence to improve forecast
accuracy.
Coordinated Marketing, Creative, Data Engineering, and Legal teams for data readiness, privacy compliance,
and brand consistency.
Participated in on-call rotations and led incident response with comprehensive postmortems.
Developed runbooks, checklists, and training materials to standardize operations.

INTERNAL TOOLS & AUTOMATION INNOVATION

Designed and shipped internal tools and automations that measurably increased Professional Services efficiency for
client onboarding and platform migrations — reducing manual effort, accelerating ramp time, and standardizing
quality across the department.

SFMC Wizard — Built a Salesforce Marketing Cloud automation tool that creates data extensions, triggered
sends, and email messages, inspects live SFMC data, and duplicates entire account assets across SFMC
instances in seconds. Impact: ~8 hours saved per setup or duplication task; enables fast, ad-hoc operations
that previously required manual rebuilds.
Suite Maker — Designed and built an onboarding automation tool that auto-provisions complete Wunderkind
campaign suites — emails, data extensions, and journeys — in seconds. Impact: ~22 hours saved per client
implementation, accelerating onboarding across the Professional Services team.
Journey Builder (Internal) — Created a faster, template-driven alternative to Salesforce's native Journey
Builder, featuring an intuitive UI, reusable events, and direct fetch/deploy that bypasses Salesforce UI latency.
Impact: ~2 hours saved per journey versus manual SFMC setup.
Lynx — Built a link/URL validation tool that rapidly QAs onsite and email links to safeguard Wunderkind product
integrity during launches and migrations. Impact: ~3 hours saved per QA pass, accelerating onboarding cycle
time.
Partnered with Product and Engineering to integrate these tools into onboarding and migration playbooks;
authored documentation and training so the broader Professional Services organization could adopt them safely
and consistently.

CORE STRENGTHS

11+ years progressive leadership • Large-scale enterprise SaaS/martech implementations • Expert HTML/CSS
email development • 6+ ESP platforms (Marketo, SFMC, Responsys, Klaviyo, Acoustic, Sailthru) • Cross-functional
team leadership • Technical program management • ≥98% on-time delivery track record • Data-driven optimization
• Global stakeholder management • Enterprise client experience



TECHNICAL SKILLS

Email Development (Expert): HTML, CSS, Responsive Design, MJML, Cross-Client Compatibility, Accessibility,
Dynamic Content
Email Service Providers: Salesforce Marketing Cloud (ExactTarget), Oracle Responsys Interact, Marketo, Klaviyo,
Acoustic, Sailthru
Programming & Scripting: JavaScript, AmpScript, SSJS (Server-Side JavaScript), SQL, JSON, XML
Project Management Tools: Asana, Jira, Smartsheet, Rocketlane
AI & Automation: LLM-Assisted Workflows, Prompt Engineering, AI-Powered Internal Tooling, Conversational AI
Marketing Automation: Lifecycle Programs, Welcome Series, Abandonment Campaigns, Winback Programs,
Personalization, Segmentation, A/B Testing
Integration & APIs: API Integration, Data Pipelines, Event Schema Design, Identity Resolution, SFTP, Webhooks
Deliverability & Compliance: SPF/DKIM/DMARC, IP Warming, List Hygiene, Authentication Flows, Privacy
Compliance, Data Governance
Analytics & Optimization: KPI Dashboards, Performance Analysis, A/B Testing, Campaign Reporting, ROI
Measurement
Program Management: Agile/Sprint Planning, RAID Logs, Roadmapping, Capacity Planning, Change
Management, Incident Response

LEADERSHIP SKILLS

Cross-Functional Team Leadership • International Team Management • Stakeholder Management • Executive
Alignment • Training & Enablement • Process Optimization • Resource Planning

EDUCATION

Bachelor of Computer Science 2014
Purdue School of Engineering and Technology, Indianapolis, IN

CERTIFICATIONS

Email Marketing Certification — HubSpot Academy (2025)
Klaviyo Product Certificate — Klaviyo (2025)
Klaviyo Developer Certificate — Klaviyo (2025)
Klaviyo Deliverability Certificate — Klaviyo (2025)
Introduction to Artificial Intelligence — LinkedIn Learning (2025)
Introduction to Conversational AI — LinkedIn Learning (2025)

INDUSTRIES SERVED

Global Corporate Retail • Travel & Hospitality • Financial Services • E-commerce

LANGUAGES

English: Native • German: Limited Working Proficiency


